Avocados From Mexico

(AFM) is a wholly-owned subsidiary of the

Mexican Hass Avocado Importers Association (MHAIA), formed for the
purpose of advertising, promotion, public relations and research for all
stakeholders of Avocados From Mexico. Funded through a combination
of resources, AFM focuses on launching highly-effective and efficient
marketing programs in the U.S. As an industry leader focused on showcasing
the best of the best within the produce category, AFM stands behind its
digital strategy driven by disruptive technology, social influencers and
leveraging brand ambassadors. Through a combination of these strategic
tactics, AFM is propelling their brand forward and capturing not only their
intended audience, but also reaching a new generation of avocado lovers.

Digital Mission
“Leveraging Technology to Spread
The Wellness of Avocados.”
At Avocados From Mexico, we’re
committed to maximize technology
to improve awareness, education
and adoption of health and
optimal nutrition practices, including
the consumption of avocados.

Partnerships

Digital Vision
“To push the industry forward through relentless creativity
and unwavering commitment to innovation.”
A brand’s digital vision should reflect the tremendous power
technology gives to brands for them to break through, to
reshape their businesses and industries, and to improve
the world around them. It must be big, bold, daring, battle
conformity and disregard the status quo.
Ours does just that, and it guides our interactions with our
consumers anywhere within our digital ecosystem and beyond in
the vast digital space.
We never stop battling conformity and always refuse to stay still.
By staying true to our vision, we become a digital benchmark for
our category. We’re committed to forward thinking that enables
us to determine our own brand destiny creating a prosperous
future for our company, for our industry, for our consumers.

Awards and Accolades
• Top brand mention during 2017 Super Bowl social conversation
• Second Overall Best Digital Campaign
— Merkle 2017 Digital Bowl Report
• Second Overall Best Digital Campaign
— Merkle 2016 Digital Bowl Report
• Second Overall Best Digital Campaign
— Merkle 2015 Digital Bowl Report
• #2 Second-Screen Super Bowl Champion by US Today
— February 2015
• Most Engaging Cinco de Mayo Brands on Facebook
— 2015
• Silver Communicator Award for AvocadosFromMexico.com
Copywriting — 2015
• Gold Stevie in the Websites Food and Beverage category
— 2015

As president of Avocados From Mexico (AFM), Alvaro and his team
have positioned AFM as a leading company in the fresh segment of
the U.S. As a pioneer in promotional, media and digital programs,
Luque’s mission is to focus on engaging audiences in the general
market, Hispanic market, food service and retail categories with
customized strategies, programs and tactics to address the unique
needs of each of these segments.

Alvaro Luque

President
Avocados From Mexico

Alvaro has accomplished a highly successful and diverse career with
over 23 years of experience in marketing and general management
for packaged consumer goods and produce in both Latin America
and the United States. He started his career in Costa Rica in the
paper industry, taking on multiple marketing positions with the
market leader: Scott Paper Company. He was a part of the strategic
alliance with SCA group — a leading global hygiene and forest
products company — where he was on the launch team for Saba,
making it the market leader of health protection for the region in
less than three years.
Before joining AFM, Alvaro joined Maseca Group and developed a
successful career of 15 years in multiple countries where he held key
positions as Marketing Director for Central America, Vice President
of Marketing for Venezuela and Director of Marketing for Gruma
Latin America.
In his last three years with Maseca Group, Alvaro became a
part of Gruma USA as Vice president of Marketing for its two
sister companies: Azteca Milling and Mission Foods. He led
the development of its Super Soft tortillas in the United States,
making it one of the most successful launches in the history of the
company. Alvaro also developed a strategic planning process that
was implemented in the main operations of the company in Latin
America and the United States.
As a native of Costa Rica, Alvaro holds a bachelor’s degree in
Marketing from University of Costa Rica and graduated from the
Advanced Management Program of INCAE. He was also named
one of the 25 most influential leaders in the fresh U.S. market in one
of the leading fresh market publications in the United States — The
Packer — and took part in the Change Agents Marketing segment
for Forbes magazine in 2014.

Ivonne Kinser has spent the last 15 years specializing in the interactive
space. In 2002 she led the first digital efforts of American Airlines in
the Latin American region, including the development of the airline’s
multiple websites across the region. She also spent several years on
the agency side with some of the best-known advertising organizations
such as Lintas, McCann Erickson Worldwide and The Richards Group.
On the corporate side, she has held senior director roles at several
companies including the technology startup Joinem, and the allAmerican apparel manufacturer Haggar Clothing.

Ivonne Kinser

Head of Digital Strategy
Avocados From Mexico

In 2014, Ivonne joined AFM as the Head of Digital Media and Strategy.
At AFM, she oversees all things digital, keeping the company on
the cutting edge of the Web across the organization’s four business
segments: general market, Hispanic market, food service and retail.
Within the few months that she has been leading the company’s digital
efforts, Avocados From Mexico’s digital work has been recognized by
numerous organizations and media outlets. The multiple accolades
include the #2 Second-Screen Super Bowl Champion in February 2015,
the Most Engaging Cinco de Mayo Brands on Facebook, a Silver
Communicator Award for AvocadosFromMexico.com copywriting,
and most recently, a Gold Stevie in the Websites Food and Beverage
category. Innovation, disruptive creativity and a non-traditional
approach to digital marketing are the hallmarks of Ivonne’s work.

Anna joined the AFM team in 2016 as the Digital Marketing Manager
to assist in developing and implementing digital strategy across the
organization’s many marketing verticals, including general market,
Hispanic market, food service and retail categories. Her areas of
interest include SEO, UX/UI, AI and more.

Anna Mertz

Digital Marketing Manager
Avocados From Mexico

Prior to joining AFM, Anna was agency-side at Arnold Worldwide
in Washington, D.C., and subsequently at The Richards Group, in
Dallas, TX. She has worked with clients including McDonald’s and
The Salvation Army.
Anna was lured to Texas by the weather after having lived most
of her life in the Northeast. She has a Bachelor’s in Sociology from
Colgate University in Hamilton, NY.

Big Game 2015

Cinco de Mayo 2015

As reported by USA Today, AFM
had the #2 top digital campaign
for the 2015 Big Game.

During the 2015 Cinco de Mayo
timeframe, AFM was a top Cinco
de Mayo brand on Facebook.

“

“

Avocados From Mexico rode a
huge increase over its social buzz
on an average day (over 3,000
percent) to the No. 2 spot.

While Taco Bell had, by far,
the most Facebook fans, it was actually
Avocados From Mexico which had the
highest percentage of engaged fans.

USA Today

AdWeek

”

”

AvoTracker

Big Game 2016

Per the AvoTracker Campaign,
AFM had the top #2 hashtag for
the #MacysParade conversation.

MERKLE’s 2016 Digital Bowl Report
showed that AFM clinched the #2 top
digital spot for the 2016 Big Game.

“

Turns out that Macy’s Parade
hashtag was overwhelmed
by the avocado guys.
AvoTracker Campaign

”

“

Results are in: #GuacNRoll was
the most popular SXSW hashtag.
MERKLE Bowl Report 2016

”

“

SXSW 2016

Big Game 2017

AFM boasted the most popular
2016 SXSW campaign hashtag.

AFM enjoyed another successful
Big Game campaign in 2017 by
achieving a top score in social
media and a high SEO score.

Results are in: #GuacNRoll was
the most popular SXSW hashtag.
Entrepreneur.com

”

“

Placing second overall was
Avocados From Mexico, which tied
with T-Mobile for the top score
in social media. Avocados also
posted the highest SEO score, tying
for top paid search advertiser.
MERKLE Bowl Report 2017

”

SXSW 2017
AFM’s SXSW 2017 digital campaign,
#AvoHappiness, saw great success in
digital impressions and engagement.

“

Data from social media monitoring
company SimplyMeasured showed
AFM’s #AvoHappiness activities
generated over 90,000 mentions,
which resulted in over 1.6 billion
impressions for the ‘Always in Season’
brand. This engagement allowed the
‘Avo Happiness’ message to become
a ‘significant driver of SXSW-related
online conversation’, extending
beyond the festival with an estimated
potential reach of 23 million.
Freshfuitportal.com

”

AvocadosFromMexico.com

